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Cruise Month video guide explains how to get involved 
 

September 19, 2025 – Cruise Lines International Association (CLIA) has created a 
Video Guide to Cruise Month, explaining how travel agent members can get 
involved and make the most of October’s campaign. 

The video provides a short, practical walkthrough hosted by CLIA Marketing 
Executive Antonia Vrdoljak. It covers key themes and dates, the marketing 
resources available in CLIA’s Cruise Month Toolkit, and key elements of Cruise 
Month including its travel agent competitions and webinars. 

Under the banner #LoveCruise, this year’s Cruise Month campaign will bring a fresh cycle of social media activity, 
digital advertising, education opportunities and other promotional initiatives designed to create excitement around 
cruising and direct consumers to their local CLIA travel consultant. 

Activities will again follow four weekly themes, covering Ocean Cruising (5-11 October), River Cruising (12-18 
October), Expedition Cruising (19-25 October) and Luxury Cruising (26 October – 1 November). 

CLIA’s Cruise Month Toolkit is designed to help member travel agents plan their own activities and be a part of the 
campaign. It contains digital assets including logos, videos, digital banners, posters, customisable flyers and other 
marketing resources. 

The new Video Guide is contained within the Cruise Month Toolkit and can be accessed via the CLIA Members Hub. 

### 

Media information: Jon Murrie, jmurrie@cruising.org, +61 2 9964 9600 

About the Cruise Lines International Association (CLIA)  
Cruise Lines International Association (CLIA) is the world's peak cruise industry trade association – providing a unified voice for the industry 
and its members as the leading authority of the global cruise community. CLIA represents oceangoing member lines which comprise more 
than 90% of global cruise passenger capacity, including the world’s most prestigious ocean, river, and specialty cruise lines, as well as a 
business community of leading ports, destinations, shipyards and maritime product and service providers, and the largest network of travel 
professionals who specialise in cruise travel. On behalf of its members, affiliates and partners, the organisation supports policies and practices 
that foster secure, healthy, and sustainable cruise operations; tourism strategies that maximise the socioeconomic benefits of cruise travel; 
and technologies and innovations designed to support the industry’s pursuit of net zero emissions by 2050. The organisation's global 
headquarters are in Washington, DC, with regional offices located in North and South America, Europe, and Australasia. For more information, 
please visit cruising.org.au or follow @CLIAAustralasia on Facebook, Twitter, and LinkedIn.   
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